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President & CEO’s Report
As we entered the 2010 Toys for Tots  
Campaign Season, the Nation continued  
to find itself facing serious economic  
challenges. Although the stock market  
continued to show signs of recovery,  
the housing market and especially the  
job market remained dismal. There  

was serious concern about the impact that the economy would have, 
both on the demand for toys and the ability of our donors to meet 
the demand. There were numerous news stories regarding the 
difficulties that many nonprofits were experiencing in their fund-
raising efforts. As expected early reports from local coordinators  
consistently spoke of an increase in the demand for toys as well as 
their concern that donations seemed to be lagging. Added to the 
challenges of the economy was a reduction of manpower, fiscal, and 
material support that Marine Forces Reserve could dedicate to the 
Marine Toys for Tots Program. In spite of some incredible challenges, 
the campaign turned out to be extremely rewarding as the American  
public, our corporate sponsors, our Reserve Units, and our Local  
Campaign Coordinators rose to the challenge, and Toys for Tots enjoyed 
a very successful campaign. A number of records were set in mone-
tary donations and our total revenue of nearly $239 million was one of  
the most productive years in the history of the Toys for Tots Program.  
A record was established in our “program to support ratio”, the  
principal metric used in judging non profits. We achieved an unheard 
of 98 to 2 ratio – the envy of the non profit world.

In 2010 our Marines and volunteers distributed over 16.7 million toys 
to over 7.2 million less fortunate children, making this campaign one 
of the top campaigns in the history of the program. Importantly, local 
campaigns were conducted in 714 communities covering all 50 states, 
the District of Columbia, Puerto Rico, the Virgin Islands, and Guam – 
the most extensive coverage ever. The Foundation supplemented local 
toy collections with 5 million toys valued at $40 million. Because of 
the increase in demand, the Foundation spent $5 million more on toys 
than we had budgeted. 

Fortunately, the Marine Toys for Tots Foundation had one of our 
most successful campaigns in terms of fundraising. 2010 fundraising  
numbers: the Direct Mail Campaign raised $17.7 million; Corporate  
Sponsor monetary contributions totaled over $8 million; website  

donations exceeded $2.9 million; and unsolicited donations were $16.8 
million. Each of these amounts exceeded our highest expectations and 
in most cases established all time highs for that particular category.

Key to the successes we enjoyed this year was the tremendous effort 
of the Marines assigned to Marine Forces Reserve and the over 24,000 
volunteers from towns and cities across our nation. Toys for Tots was 
blessed in 2010 to once again have as one of its volunteers the First Lady, 
Michelle Obama. Mrs. Obama’s hands-on support was instrumental in 
helping us get our message to the American public. Please see the sepa-
rate article about the First Lady’s participation in the 2010 Campaign. 

A relatively new initiative that continued to enjoy strong growth and 
great public support was the Marine Toys for Tots Literacy Program. A 
separate article in this Newsletter provides details of our Second Annual 
Toys for Tots Literacy Award Winner. 

In an attempt to gain more exposure, the Foundation conducted three 
new initiatives, the Hollywood Christmas Parade benefiting Toys 
for Tots, an event with the Blue Angels which resulted in pallets of  
toys being delivered to less fortunate children in New Orleans, and 
Touchdown for Tots which leveraged the wide appeal of the NFL. 
There are separate articles in the Newsletter that provide details on 
these new initiatives.

Overall, 2010 was a very busy, but very productive year for the Marine 
Toys for Tots Program. I am pleased to report that our Marines and  
volunteers who conducted the 714 Campaigns across our country, 
together with the staff of the Foundation, performed superbly throughout  
this challenging year. The spirit of teamwork that existed through-
out the Toys for Tots structure was inspirational. Although the  
economy will continue to challenge us in 2011, I am confident we will 
succeed. In view of the experience, competence and dedication of our 
outstanding Board of Directors and the leadership and dedication of 
Marine Forces Reserve, the future of the Foundation and the U.S. 
Marine Corps Reserve Toys for Tots Program is indeed bright.

H. P. Osman 
LtGen, USMC (Ret) 
President & CEO

NEWSLETTER
Summer 2011

uu 2011 Sponsors (YTD)u............... Pu10-11 uu Important TFT Datesu................... Pu11uu Literary Programu...........................Pu5



First Lady Returns as Toys for Tots  
Number 1 Supporter

On November 24, the President & CEO of 
the Marine Toys for Tots Foundation was 
notified by the White House that the First 
Lady was once again supporting Toys for 
Tots by declaring her support for the 2010 
Toys for Tots Campaign. The President & 
CEO joined the First Lady on 1 December 
to kickoff the holiday season with a major 
media event at the White House, where Mrs. 
Obama announced that the White House 
was once again supporting the Marine Toys 
for Tots Program as its Christmas charity. 
The First Lady invited a number of Marines 
and their families to the White House for the 
ceremony and a Christmas reception. After 
welcoming the Marines and their families, 
Mrs. Obama described all the preparations 
that had taken place to prepare the White 
House for the holiday season. She thanked 
the nearly one hundred volunteers that had 
worked so hard to decorate the White House. 
She highlighted two special Christmas  
trees – the Children’s Tree, which had been 
decorated by the children of military mem-
bers, and the Military Tree, a new addition 
to the White House. Mrs. Obama spoke of 
the sacrifices of our military members and 
their families and noted that there were 
many service members deployed overseas 
who would be spending Christmas away 
from their families. In particular she noted 
that “Marines are not only serving our  
country in troubled spots around the world, 
but they are also making a difference in our 
own towns and cities by bringing hope to  
less fortunate children through the Marine 
Toys for Tots Program.” 

Mrs. Obama then introduced the President 
& CEO of the Toys for Tots Program, LtGen 
Pete Osman. General Osman thanked the 
First Lady for her wonderful support of Toys 
for Tots during our 2009 campaign noting 
that her participation was a major contribut-
ing factor to the success we enjoyed. General 
Osman then shared a short story about  
the difference Toys for Tots had in the life  
of a local Washington D.C. child whose 
favorite toy was a fire truck he had received 
from Toys for Tots. The young man later 
grew up to become one of D.C.’s finest –  
a D.C. fire fighter. 

Following the media event the First Lady 
invited the adults to a Christmas reception 
while inviting the children to participate in 
a Christmas crafts workshop. Mrs. Obama 

“	Marines	are	not	only	serving	our	country	in	troubled	spots	around	the	world,	
but	they	are	also	making	a	difference	in	our	own	towns	and	cities	by	bringing	
hope	to	less	fortunate	children	through	the	Marine	Toys	for	Tots	Program.”	

—	First	Lady	Michelle	Obama

quickly found herself up to her elbows  
making crafts with the children. 

On 17 December the First Lady visited 
the warehouse facility of the Washington 
area Toys for Tots Campaign. Mrs. Obama 
brought with her a truck load of toys that 
were collected from the White House Staff. 
Mrs. Obama received a briefing from the 
Local Coordinator, SSgt Sharpe, and spent 
nearly an hour assisting volunteers with the 
sorting of toys. She thanked the volunteers 
for all they were doing to help bring the joy 
of Christmas to less fortunate children and 
posed for many photos.

The First Lady’s support of the Marine Toys 
for Tots Program certainly generated a great 
deal of media interest and exposure and  
was one of the keys to the very successful 
2010 Campaign.

Marine Toys for Tots Foundation Newsletter
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Hollywood Christmas Parade Supports Toys for Tots

On 28 November the President and CEO, together with the  
Vice President for Marketing and Development, participated in the 
“Hollywood Christmas Parade benefiting Marine Toys for Tots”. 

The Hollywood Christmas Parade has been an American tradition  
for over 80 years. Conducted in the heart of Hollywood, right down 
Hollywood Boulevard, the parade has been a long time favorite 
of TV and movie personalities. Over the years a number of well 
known celebrities have served as Grand Marshall to include Cecil B.  
DeMille, Charlton Heston, Bob Hope, “Magic” Johnson, Mickey 
Mouse, Roy Rogers, Mickey Rooney, Arnold Schwarzenegger, 
Jimmy Stewart, The Simpsons, and many others. This year’s Grand  
Marshall was Larry King, who has been in the broadcasting business  
for 53 years and only recently stepped down from his 25 year run-
ning Larry King Live on CNN. The 2010 Hollywood Christmas 
Parade was filmed, edited, and made into a television production and 
on 10 December premiered on the Hallmark Movie Channel. The 
production was aired numerous times on the Hallmark Channel  
leading up to Christmas and was also in national syndication in over 
90% of the country, making the 2010 Parade available to the largest 
television audience in its history. Actor Erik Estrada (CHIPs) and  
television host Laura McKenzie (World’s Funniest Moments) served 
as parade broadcast hosts. In addition to the Marine Band from 
Marine Corps Air Ground Combat Center Twenty Nine Palms, CA, 
who lead the Parade, there were also celebrities from film, television, 
and stage, award-winning bands, equestrian groups, floats and giant 
balloons. One balloon was handled by 20 Marines from various units 
located in the greater Los Angeles area.

Bill Abbott, President & CEO, Hallmark Channels said, “Hallmark  
Channel and Hallmark Movie Channel are America’s family  
networks and are a touch point in many homes throughout the  
holidays. We are enthusiastic supporters of Toys for Tots and are 
grateful to have our networks, Toys for Tots, and the Parade come 
together to help less fortunate children.” 
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2011 Holiday 
Recognition 
Program

It’s not too early to be thinking about 
how you’d like to recognize your clients, 
business associates or family members 
during the holidays… You can donate 
to the Marine Toys for Tots Foundation 
in lieu of giving holiday gifts to those 
special individuals in your life, and help 
provide Christmas joy to the almost 14 
million children living in poverty in our 
country. In response to your input, last 
year we began sending greeting cards 
rather than letters, and the change was 
extremely well received. We will also be 
offering our first ever Toys for Tots Snow 
Globe in conjunction with this program 
in 2011, and are very excited about our 
recent enhancements. Our user-friendly 
format will make participation in this 
program even easier than ever.

For more information, please go to 
http://www.toysfortots.org/donate/ 
client_letters.asp 

Marine Toys for Tots Foundation

The Cooper Center 

18251 Quantico Gateway Drive • Triangle, VA 22172-1776

P: 703.640.9433 • www.toysfortots.org

M A r i n e  T o y s  f o r  T o T s  f o u n D A T i o n

SEMPER FIDELIS
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Blue Angels Join the  
Toys for Tots Team for Tots

Last summer Marine Corps Captain Edward 
Jorge, a C-130 pilot, approached the Marine 
Toys for Tots Foundation with a very unique 
proposal; would Toys for Tots be interested 
in having the Blue Angels join the 2010 
Toys for Tots Campaign? After respond-
ing with a resounding, “Yes”, Captain Jorge 
went on to explain that he was the Captain 
of “Fat Albert”, the Blue Angels’ C-130 sup-
port aircraft, and he had been authorized 
to support the 2010 Campaign for two days 
in the month of December. It was quickly 
agreed that “Fat Albert” could be used to 
transport pallets of toys to less fortunate  
children in an area in need of support.  
Captain Jorge’s interest in conducting a Toys 
for Tots mission stemmed from his days as a 
Marine Sergeant when he served as a Toys 
for Tots Coordinator in Antelope Valley, 
California. After several weeks of intensive 
coordination, the mission for “Fat Albert” 
was planned and executed. Captain Jorge 
and his team flew “Fat Albert” to Atlanta 
and Dallas/Fort Worth where pallets of 
toys donated by Toys R’ Us and Lockheed 
Martin were loaded on the aircraft and  
delivered to the less fortunate children in 

New Orleans. New Orleans was selected 
because of a strong Marine presence and 
because, like all large cities, there is always 
a great need for help during the Christmas 
holiday season. Upon arrival in New Orleans  
“Fat Albert” was greeted by a number of 
dignitaries and a huge group of Marines  
and volunteers to assist in the final phase  
of the delivery of the toys.

Although many folks assisted in ensuring 
the success of the mission, the real heroes 
were Captain Jorge and the crew of Marines 
on “Fat Albert” who volunteered their  
off-duty time to make the mission possible. 
As Captain Jorge said, “This is the first time 
we’ve ever done this.” Since the mission was 
so new, it did not even have a name. 

Captain Jorge simply calls it the “Blue Angel 
Toys for Tots Sleigh Ride”, and added that 
he hopes it becomes an annual tradition. 
“The greatest investment we can make  
in this country is to invest in our next  
generation. No kid should ever feel he’s not 
worth having a toy.” This is exactly why  
the Marine Corps has been conducting  
Toys for Tots the past 63 years.

Marine Toys for Tots Foundation Newsletter
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Medford Elementary School Teacher  
Honored by the Marine Toys for Tots  
Literacy Program

For Margaret King, it’s not about bells and 
whistles; it’s about books and basics.  

At Medford Elementary School, 52% of the 
students receive free or reduced meals and 
28% of the students are English language 
learners. Mrs. King has been a teacher at 
Medford for 27 years, and her passion for 
literacy and love of books has made her 
an inspiration not only in the classrooms 
of Medford Elementary, but throughout 
the community of Patchogue, New York 
as well. For her dedication to improving  
literacy rates, Mrs. King was selected as  
the 2010 recipient of the Toys for Tots  
Literacy Program Alferd Williams Award. 
The Alferd Williams Award is named in 
honor of Mr. Alferd Williams, who, as the 
son of migrant farm workers, never had  
the opportunity to learn to read. At the  
age of 69 Mr. Williams enrolled himself  
in a first grade class and soon became a  
passionate and avid reader. 

Toys for Tots Literacy Program is a year-
round initiative that provides our nation’s 
least fortunate children with books and 
other educational materials. Together with 
our corporate partner, The UPS Stores, the 
program has raised over $1.6 million and  
distributed over three million books. “Shortly 
after we launched the Toys for Tots Liter-
acy Program, we created an annual award to  
recognize individuals who were dedicated 
to improving literacy rates in this country,”  
said LtGen Pete Osman, USMC (Ret),  
President and CEO of the Marine Toys for 
Tots Foundation.  “Margaret King is exactly 
the type of individual who is so deserving  
of such recognition.”

Appropriately, Mrs. King accepted the honor 
at a school-wide assembly on January 14, 
2011.  Mrs. King looks for any opportunity 
to share her love of reading with students. 
Sometimes opportunities present themselves 
beyond the boundaries of the classroom, 
other times, beyond the days and hours of 
the school year. Mrs. King is the originator 

of Medford Elementary’s library on wheels, 
the Medford Book Mobile. Three weeks 
every summer, a 1993 Explorer is loaded 
with hundreds of books and driven around 
the Patchogue community, lending books 
to students. The Book Mobile is the per-
fect example of Mrs. King’s desire to go the 
extra mile!

Another literacy project is Mrs. King’s  
“Literacy at the Laundromat”. With a  
donation from the local Lions Club  
and permission from the town’s main  
laundromat, Mrs. King purchased book  
racks, filled them with books, and in less 
than it takes to complete a rinse cycle,  
children were reading at the laundromat. 

Mrs. King’s most recent achievement is  
the opening of Medford Elementary’s  
Family Resource Center, a room filled  
with books, books on tape/CD, a computer,  
a food pantry and clothes closet, all for  
the Medford families.

Mrs. King has taught reading in summer  
school and reading in a weekend ESL 
enrichment program. She has also worked 
with the public library on their early  
literacy intervention project.

“When we worked with the Toys for Tots 
organization to create this year-round effort, 
our hope was not only to put books into the 
hands of our most economically disadvan-
taged children, but also to raise awareness 
of a significant issue facing our nation, an 
issue that has become even more critical in 
these economic times,” said Stuart Mathis, 
president of Mail Boxes Etc., Inc., which 
franchises The UPS Store and Mail Boxes 
Etc. brands.  “Margaret King embodies the 
spirit of this program in so many ways.  It 
is an honor for us to be a part of this award 
presentation.” 

The event concluded with a special presenta-
tion of more than $500 worth of new books 
to the Medford Elementary School library. 
The Toys for Tots Foundation subsequently 

shipped an additional $1,500 worth of books 
to the Medford Library.

To understand the ramifications of illiteracy, 
one need only look at the sobering statistics 
surrounding this issue:

 u According to the U.S. Census Bureau, 
more than 13 million children live in 
poverty.  That number is greater than 
the combined populations of New York 
City and Los Angeles. 

 u It is estimated that the cost of illiteracy to 
business and taxpayers is $20 billion per 
year.  (United Way, “Illiteracy: A National 
Crisis”) 

 u According to America’s Promise Alliance, 
every 26 seconds, a student drops out of 
high school in America.  That adds up to 
more than 1.1 million students per year.  

 u This high drop-out rate costs the nation 
over $240 billion in lost earnings, forgone 
tax revenues and expenditures for social 
services. 

 u According to the National Center for 
Educational Statistics, 33 percent of all 
fourth graders nationwide still cannot 
read at even the basic level. 

 u In low-income neighborhoods, the ratio 
of books per child is one age-appropriate 
book for every 300 children.  (Included 
in the “Handbook of Early Literacy  
Research”, Vol. 2 edited by Susan Neu-
man and David Dickinson) 

The Toys for Tots Literacy Program has 
enjoyed an extremely successful first couple 
of years and has enjoyed great support from 
the American public. With over $200,000 
already earmarked for the Literacy Program 
this year and with dedicated individuals like 
Margaret King pressing the literacy issue, 
2011 is off to a great start.

Additional information is available at:  
www.ToysforTotsLiteracy.org. 
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Toys for Tots Rings the Closing Bell  
at the New York Stock Exchange

On December 1, the Vice Chairman of the Board of 
Directors of the Marine Toys for Tots Foundation, Brad 
MacDonald together with Board Member Colonel Burke 
Whitman rang the Closing Bell of the New York Stock 
Exchange in honor of the 63rd Anniversary of Toys for 
Tots. Joining Brad MacDonald and Colonel Whitman 
on the Platform were Marines from the New York City 
Toys for Tots Campaign and Public Affairs Office. Upon 
entering the Exchange Floor prior to the Bell Ringing, the 
participants were greeted by a thunderous and prolonged 
ovation from the traders. This was obviously a display of 
support for our Marines in their Dress Blues.

Marine Toys for Tots Foundation Newsletter
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2010 Campaigns & Coordinators of the Year

Nominations have been submitted and 
reviewed, careful consideration has been 
given to all sites nominated, and finally, a 
decision has been reached regarding the 
campaigns and coordinators of the year. The 
selection process is very difficult, as Toys for 
Tots coordinators continue to improve every 
year. In spite of a struggling economy, Toys  
for Tots once again had a banner year in  
2010. Much of the credit goes to local, key  
personnel who seem to have the gift  
of influencing people to support this 
U.S. Marine Corps community outreach  
program, even if times are lean.

Selections are based on the criteria listed 
in the SOP, and internal audits enable  
the Foundation staff to confirm the  
effectiveness of each campaign.

The Nominees considered from USMC 
Reserve Sites were: 

 u Garden City, NY

 u Providence, RI

 u Erie, PA

 u Brooklyn, NY

 u Worcester, MA

 u Augusta, GA

 u Knoxville, TN

 u Tallahassee, FL

 u Jackson, MS

 u Eastover, SC

 u Des Moines, IA

 u Baton Rouge, LA

 u Lubbock, TX

 u Milwaukee, WI

 u Dallas/Ft Worth, TX

 u Spokane, WA

 u 29 Palms, CA

 u Lathrop, CA

 u Portland, OR

 u Eugene, OR

 u Great Lakes, IL

 u Lansing, MI

 u Rock Island, IL

 u South Bend, IN

 u Ft Knox, KY. 

The nominees considered from Local 
Community Organization Sites were: 

 u Elkton, MD

 u Marmora, NJ

 u Lebanon, NH

 u Red Hill, PA

 u Saco, ME

 u Bolivar, TN

 u Cummings, GA

 u Gainesville, FL

 u Ormond Beach, FL

 u Athens, GA

 u Lawrence, KS

 u Monticello, MN

 u Owatonna, MN

 u Faribault, MN

 u Rice Lake, WI

 u Safford, AZ

 u Cottonwood, AZ

 u Farmington, NM

 u Roseburg, OR

 u Helena, MT

 u Canton, OH

 u Ft Wayne, IN

 u Lincoln, IL

 u Salt Lick, KY

 u Morgantown, WV.

Regional Award winners are:

Reserve Sites 	 	

 u Garden City, NY –  
 SSgt Andre Valmore

 u Augusta, GA – GySgt Sherry Barrera

 u Des Moines, IA –  
 1stSgt Brandon Eckhardt

 u Spokane, WA – GySgt Adam Ruiz

 u Great Lakes, IL –  
 GySgt Steven Ledyard 

LCO’s

 u Elkton, MD – Mr. Robert Alcorn

 u Bolivar, TN – Ms. Carrol Howard

 u Lawrence, KS – Ms. Mary Jones

 u Safford, AZ – Mr. Gregory St Hilaire

 u Canton, OH – Mr. Robert Harris

And	selected	as	the		
2010	National	Toys	for	Tots	
Campaigns/Coordinators		
of	the	Year:

Reserve Sites	 	 	

 u Garden City, NY –  
 SSgt Andre Valmore

 u Great Lakes, IL –  
 GySgt Steven Ledyard

LCO’s

 u Bolivar, TN – Ms. Carrol Howard

“bringing the joy of Christmas to  
 less fortunate children nationwide”
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Marine Toys for Tots Foundation  
Golf Classic - 2011

On Monday May 16, 2011, participants in the 
2011 Marine Toys for Tots Foundation Golf 
Classic gathered at the Mount Vernon Coun-
try Club in Alexandria, Virginia to launch 
the Marine Toys for Tots Foundation’s 2011 
national fund raising campaign. This was 
the sixteenth annual Marine Toys for Tots 
Foundation Golf Classic. The weather could 
not have been better, and the players made 
the very best of it which resulted in a great 
golfing day with lots of camaraderie and 
donations exceeding $145,000. 

Forty-one corporations/business groups, 
from throughout the nation, supported this 
year’s tournament. The 115 participating 
golfers represented 29 of these corporations 
and included corporate executives, Marine 
Corps officials and Toys for Tots supporters. 
Participants traveled from throughout the 
east coast and from as far west as Kansas. 

 The tournament, which began with a 
shotgun start at 9:00 a.m., was preceded 
by a continental breakfast and followed 
by a luncheon and awards ceremony. The 
format was a best ball scramble. Team win-
ners were selected based on either team low 

gross scores or team low handicap adjusted 
scores. Team prizes were presented in two 
categories: The Commandant’s Flight (gross 
scores) and the President’s Flight (handicap 
adjusted scores). Prizes were presented to  
the first through third place teams in the 
Commandant’s Flight and to the first 
through sixth place teams in the President’s 
Flight. A sportsman’s award was presented 
to the team with the highest gross score. 
Individual prizes were presented for the 
longest drive, straightest drive and closest 
to the pin. Hole-in-one prizes were avail-
able on each of the four par 3 holes. 

Each player received a Toys for Tots Favor 
Bag which included a golf shirt, golf cap, 
golf towel, golf ball bag and one dozen golf 
balls. Participants had an opportunity to bid 
on fifteen silent auction items and to win  
one of five raffle prizes. Team photos were 
presented to each participant.

The Commandant’s Flight (team low gross 
score) was awarded to the team sponsored  
by AMKON and the President’s Flight (team 
handicap adjusted score) was awarded to 
the team sponsored by Lockheed Martin. 

1st place CMC Flight

1st place President Flight 

Marine Toys for Tots Foundation Newsletter
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Annual Toys for Tots Reception and Parade

This year Toys for Tots teamed up with the Deputy Commander, 
U.S. Cyber Command to co-host our Annual Reception and Evening  
Parade at Marine Barracks, Washington D.C. Approximately 300 
Toys for Tots sponsors, donors, supporters, and friends attended 
the reception and parade. The President & CEO, Marine Toys for 
Tots Foundation, LtGen Pete Osman, provided a brief update on 
the 2010 Campaign, recognized and thanked corporate sponsors 
and business partners in attendance, and recognized the winner of  
the Alferd Williams Toys for Tots Literacy Award. The Deputy  
Commander, Cyber Command, Lieutenant General Robert  
Schmidle also made brief remarks including the introduction  
of Senator Mary Landrieu, U. S. Senator from Louisiana, the  
evening’s Guest of Honor and the Parade Reviewing Official.  
The evening provided an excellent opportunity to recognize  
our many supporters, business partners, and friends as well as  
highlight the Marine Toys for Tots Program to the 3000 people  
attending the Parade.

“The	Marine	Corps	exemplifies	the		

very	best	of	American	ideals	and		

caring	for	those	who	are	less	fortunate.	

Thank	you	for	sharing…”
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2011	Year	To	Date		
National	Corporate	Sponsors
Companies	and	corporations	and	individuals	which	contribute	or	help	raise	over	
$25,000	in	cash	or	over	$100,000	worth	of	toys	in	support	of	the	2011	Marine	Corps	
Reserve	Toys	for	Tots	Campaign

 u Lehigh Gas

 u M Block & Sons

 u OnTime Toys

 u PODs

 u Proctor & Gamble

 u Redner’s Grocery

 u Scholastic

 u Sony Studios

 u The UPS Store/MBE

 u Toys ‘R’ Us

 u United Technology

 u The Walt Disney Company

 u Weekly Reader Publishing

 u WhiteWave Foods

 u World Finest Chocolate

 u Applebee’s (Doherty Enterprises)

 u Bonefish Grill (OSI Restaurant  
 Partners, LLC)

 u Build A Bear

 u Babies ‘R’ Us

 u C Lloyd Johnson

 u CE & S Foundation

 u Coca-Cola

 u Continental Mills

 u Covington & Burling

 u Denny’s

 u Group Sales

 u GSN/World Winner

 u Hasbro

 u Hess Corporation

2011	Year	To	Date		
National	Corporate	Donors
Companies	and	corporations	and	individuals	which	contribute	or	help	raise	
between	$5,000	and	$24,999	in	cash	or	between	$25,000	and	$99,999	worth		
of	toys	in	support	of	the	2011	Marine	Corps	Reserve	Toys	for	Tots	Campaign

 u Abbott Medical Optics Inc

 u Clear Channel

 u Harry Potter Alliance

 u Hometown Vending Inc

 u Kum & Go

 u Larkspur Hotels LLC

 u Navy Federal Credit Union

 u Technicolor Film Services

 u Transformation Systems Inc (TSI)

 u Valueclick Inc

 u Valued Services

 u Western-Shamrock

Marine Toys for Tots Foundation Newsletter
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2011	Year	To	Date		
National	Corporate	Event	Sponsors
Companies	and	corporations	and	individuals	which	contribute	$5,000	or	more		
in	support	of	the	2011	Marine	Toys	for	Tots	Foundation	golf	tournament	and		
other	events

 u Lockheed Martin

 u MacDonald Family 

 u ManTech Corporation

 u Medifast Inc.

 u Merrill Lynch

 u National Defense Industrial Association

 u OnTime Toys

 u Raytheon

 u Reece & Nichols

 u Rolls-Royce NA

 u Sikorsky Aircraft

 u Tara’s Toybox

 u Textron Inc.

 u Atlanta Capital Management, LLC

 u AT&T Government Solutions

 u Bank of America

 u Big Lots

 u Boeing Company

 u Bridgestone Americas

 u Creative Direct Response

 u Data Management Inc.

 u Exxon Mobil Corporation

 u 1st Degree

 u Fleet

 u General Dynamics

 u Group Sales

 u International Graphics

Important TFT Dates – 2011 Campaign

2011

September 15 – 18 TFT Coordinators’ Conference

October 01 – December 24 Local TFT Campaigns

December  Hollywood Christmas Parade 
 (airing locally at various times throughout  
 December be sure to check  
 www.toysfortots.org for local times)

2012

January 15 After Action Reports Due
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The mission of Marine Toys for 

Tots Foundation is to assist the U.S. 

Marine Corps in providing a tangible 

sign of hope to economically disad-

vantaged children at Christmas.  

This assistance includes supporting  

the U.S. Marine Corps Reserve Toys 

for Tots Program by raising funds 

to provide toys to supplement the 

collections of local Toys for Tots 

campaigns, to provide promotional 

and support material and defray the 

costs of conducting annual Toys for 

Tots campaigns. Other Foundation  

support includes providing admin-

istrative, advisory, financial, logistic 

and promotional support to local 

Toys for Tots coordinators; managing  

funds raised and monies donated 

based on the use of the Toys for Tots 

name or logo; providing other  

support the Marine Corps, as a  

federal agency, cannot provide; and 

conducting public education and 

information programs about Toys 

for Tots that call the general public 

to action in support of this patriotic 

community action program.

Marine Toys for Tots Foundation
The Cooper Center 

18251 Quantico Gateway Drive 
Triangle, VA 22172-1776 

TEL: (703) 640-9433
FAX: (703) 649-2054
www.toysfortots.org

For the 2010 Toys for Tots Campaign a 
number of NFL teams joined forces with 
the Marine Corps to launch “Touchdown 
for Tots”, a national toy drive benefiting 
the Marine Toys for Tots Program. From 
17 November to 24 December, football fans 
across the country spread the joy of the hol-
idays while cheering on their favorite team, 
either at the stadium or when watching a 
game at home. Between 28 November and 
19 December, NFL teams across the country 

Toys for Tots Launches  
Touchdown for Tots

hosted toy drives during one of their respec-
tive home games. Fans were encouraged to 
bring new unwrapped toys to the stadium 
on game day, where Marines collected them  
for distribution within their communities.  
Cash donations were also collected at the 
games and fans were also encouraged to 
make online and text donations. Addition-
ally, in Atlanta, Cincinnati and Detroit  
a number of NFL players met at their local 
Toys ‘R’ Us stores during December to shop 
for toys for the less fortunate children in 
their communities. 

The Marine Toys for Tots Foundation will 
be working with the NFL in 2011 to expand 
on the Touchdown for Tots Program.

Regional Reorganization

In the last seven years, the Marine Toys for 
Tots program has grown to such an extent 
that the Foundation began organizing the 
nation into regions. Beginning in 2003, the 
U.S. was divided into three regions and 
appropriate support staff hired to ensure 
proper support was provided to local coor-
dinators. Only one year later, the nation 
was further divided into four regions. By 
2009, it was determined another region 
was necessary, and now, in 2011, we have 

again determined it necessary to increase the 
number of regions to six to ensure proper 
support and oversight of this most popular 
U.S. Marine Corps community outreach 
program. This regional concept affords the 
Foundation staff a limited number of sites to 
oversee, advise, and guide, and has signifi-
cantly enhanced the administrative and fund 
management proficiency of annual cam-
paigns at both the local and national levels.
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